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A MESSAGE TO OUR STAKEHOLDERS

All of us at Internova Travel Group are rallied around a single mission: to empower our network of travel 
advisors with the most exceptional programs, products and support to deliver unparalleled experiences to 
the traveler. As our company has evolved over the years, we have also come to understand how our 
company’s operations and services can impact the economy, environment and greater community. 

There is an opportunity for us to use our mission to guide us in making a positive impact through every 
dimension of our business. We can leverage our size, our scale and our network to create value for our 
advisors, our clients, our investors and the communities we serve.  

With that in mind, we have organized our corporate social responsibility strategy around seven key areas: 
Governance & Compliance, Human Rights, Labor Practices, Fair Operating Practices, The Environment, 
Consumer Care, and Community Involvement.

Throughout this report, you will see examples of this strategy coming to life across our company – from how 
we are investing in training and technology so our team members and travel advisors can develop new 
skills and better service their clients, to how we are evaluating how we operate on a day-to-day basis to 
minimize ours and our clients’ carbon footprint. We will share how we are championing diversity, equity and 
inclusion across our organization, as well as how we are challenging ourselves, our supplier partners and 
our clients to consider more sustainable ways to travel.

As with everything, driving meaningful change takes time. We have a long road ahead of us on this journey. 
Our corporate responsibility goals are modest for now, but I know every step we take is a step forward in 
building a better, brighter future for Internova Travel Group and the people we serve.

J.D. O’Hara
Chief Executive Officer
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ABOUT INTERNOVA TRAVEL GROUP

Established in 2008, Internova Travel Group delivers a high-
touch, personal level of travel expertise to leisure, luxury and 
corporate clients through our more than 6,000 company-owned, 
franchised and affiliated travel agencies throughout the United 
States, Canada, Mexico, the United Kingdom and more than 80 
other countries.

Today, Internova Travel Group represents more than 62,000 
travel advisors worldwide and ranks as one of the industry’s 
largest travel services companies. 

Headquartered in New York City with a global presence, our 
extensive network can assist travelers all around the world. Our 
team of leaders—from our expert travel advisors to our 
executives—are dedicated to delivering the best travel 
experiences.
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OUR DIVISIONS

Luxury & Premium
Global Travel Collection, housing some iconic industry 
brands including Protravel International, Tzell Travel Group 
and Andrew Harper, among others, caters to the most 
discerning travelers, serving luxury leisure and VIP corporate 
travel needs worldwide.

Leisure
Travel Leaders Group is comprised of the travel brands that 
are affiliated with our franchise and consortia business, 
Travel Leaders Network, including host agency Nexion Travel 
Group as well as a number of brands focused on leisure, 
cruise and tour. 

Corporate
Our corporate division includes brands ALTOUR, Travel 
Leaders Corporate, Corporate Travel Services, Your Event 
Solutions and Travel Leaders International, focuses 
on corporate travel management, data and insights, and 
Meetings, Incentives, Conferences and Events.

Wholesale Hotel
Bonotel Exclusive Travel is a technology-focused, business-
to-business distributor of luxury branded and boutique 
hotels to tour operators and travel agencies worldwide.



Our Values:

Clients First: We exist to deliver the power of our travel advisors and 
agencies to the world. Their success is our success and, as a result, they are 
first in everything we do.

We, Not Me: Collaboration, teamwork and relationships are the tenets of our 
success. The collective power of our employees, clients, advisors, agencies 
and suppliers is what moves us forward.

Human Always: We are a human first business. We believe in the power and 
competitive advantage created through the innate traits of being human. 
Trust, integrity, experience, empathy and building positive relationships are at 
the very core of how we operate.

Act As Owners: We are all leaders fully vested in the success of our 
organization. We are empowered decision makers that take pride in doing 
the right thing…always.

Go The Extra Mile: We always go the extra mile to make things exceptional. 
Good is the enemy of great. Complacency is the enemy of innovation. Just 
like our advisors go the extra mile for their clients; we go the distance for our 
advisors and each other.

Everyone Belongs: We believe in the power that comes from a diverse team 
of respectful professionals that is inclusive of all people and thought.
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Our Mission:
To empower our network of travel advisors 
with the most exceptional programs, 
products and support to deliver 
unparalleled experiences to the traveler.

Our Vision:
To be recognized as the undisputed leader 
in passionately delivering the power of our 
travel advisors’ human touch and expertise 
to clients and consumers everywhere.



OUR CORPORATE SOCIAL RESPONSIBILITY (CSR) 
FRAMEWORK

At Internova Travel Group, we have applied ISO 26000 as a 
framework to integrate social responsibility into our values 
and practices. 

ISO 26000 is an International Standard giving guidance and 
recommendations on how organizations can improve their 
Social Responsibility and thus contribute to sustainable 
environmental, social and economic development. It is 
designed to work in all organizational and cultural contexts 
– in any country or region. 

Our CSR consists of seven key areas: Governance & 
Compliance, Human Rights, Labor Practices, Fair Operating 
Practices, The Environment, Consumer Care, and 
Community Involvement.
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Governance & 
Compliance

Our success is achieved by conducting business with honesty and 
integrity. Trust is at the center of all our relationships – with our 
employees, our travel advisors, our clients, our suppliers and our 
communities. Our governance structure and commitment to ethical 
conduct provide the foundation for us to earn that trust. We depend on 
our employees and our partners to adhere to the highest ethical 
standards by complying with the law and treating others with respect.  

Key Initiatives: 

• Code of Conduct: Our Code of Conduct sets forth the rules of 
conduct within the organization. It outlines the responsibilities of both 
employees and the company, clarifies the expected standards and 
gives guidance on compliance with all applicable laws and 
regulations.

• Annual Employee Training: We conduct annual compliance training 
to educate our employees on the laws, regulations and company 
policies that apply to their day-to-day job responsibilities.

• Third-Party Vendor Due Diligence Review: With each vendor we 
work with, we conduct a comprehensive review on their legal 
compliance, reputation, servicing experience, operations and data 
controls.

• Information Security & Privacy Governance: Our privacy framework 
is comprised of policies and procedures to protect information and to 
address data and record management, retention, and destruction. 
There are also company-wide efforts to continuously improve 
employee awareness of information security and privacy practices.

• Internova Travel Group is a Certified PCI DSS Level 1 company.

“While our governance structure sets the 
tone on how our company operates, our 
Compliance department keeps up with the 
pace and scale of changes in the regulatory 
environment. 

The team is in place to ensure our 
organization follows the rules and standards 
set forth by our industry. We are also 
responsible for implementing policies and 
training across the business.” 

Ka-Wai Siu
Vice President, Compliance 
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Human Rights

We believe in protecting the rights of members of the vulnerable 
groups within our sphere of influence. We have implemented 
applicable regulatory policies, and we train our employees on best 
practices and provide them a channel to report any suspected abuse. 

Key Initiatives:

• UK Anti-Slavery Policy: We are proud of the steps we have taken 
to combat slavery and human trafficking. Internova Travel Group 
and all our subsidiaries have a zero-tolerance approach to modern 
slavery. We are committed to acting ethically and with integrity and 
transparency in all of our business dealings and relationships, and 
to implementing and enforcing effective systems and controls to 
ensure that modern slavery and human trafficking are not taking 
place anywhere within either our own business or in any of our 
supply chain, consistent with our obligations under The Modern 
Slavery Act 2015.

• Child & Forced Labor Laws: Internova Travel Group and all our 
subsidiaries will not tolerate the use of child or forced labor in any 
of our global operations and facilities. We will not tolerate the 
exploitation of children, their engagement in unacceptably 
hazardous work, and the physical punishment, abuse, or involuntary 
servitude of any worker. 

We expect all our suppliers, contractors and other business partners to 
uphold the same standards.
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Labor Practices

We strive to create a workplace using appropriate labor practices. We 
are committed to complying with applicable laws, including labor and 
employment laws, in all areas of operation. We believe it is everyone’s 
right to earn a living wage through freely chosen work. And we believe 
in having a diverse workforce and in fostering a safe, healthy and 
positive workplace environment for them. 

Key Initiatives:

• Equal Employment Opportunity: Our company is committed to 
the principles of equal employment, including complying with all 
federal, state, and local laws providing Equal Employment 
Opportunities (EEO), and all other employment laws and 
regulations.

• Compensation Philosophy: We provide compensation solutions 
across all business units that attract, retain, reward, and motivate the 
best performers. Compensation packages are aligned with market 
trends to be competitive and equitable in total compensation versus 
base salary alone. 

• Employee Benefits: We offer a full suite of health and welfare, and 
employment benefits that are designed to deliver quality care and 
options to our employees and their families. 

• Safe and Healthy Workplace: We value the safety of our 
employees and provide a safe and healthy workplace for them, 
compliant with applicable safety and health laws, regulations, and 
policies.
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• Workplace Harassment Policy: We strictly prohibit and will 
not tolerate all types of workplace harassment, including 
sexual harassment, use of hate words, and other forms of 
workplace harassment based upon an individual’s sex, race, 
religion, color, national origin, physical or mental disability, 
marital status, age, sexual orientation, gender identity or 
expression, or any other status protected by federal, state, or 
local laws. 

• Disability Accommodation: Our company complies with 
federal and state disability regulations, including the 
Americans with Disabilities Act (ADA). 

Diversity, Equity and Inclusion (DEI): In 2021, Internova Travel 
Group embarked on a journey to establish and execute a DEI 
strategic plan that aligns with the vision, mission and values of the 
company. Our top DEI objectives are:

• Raise awareness of the value of DEI among our leaders.

• Understand our DEI needs and opportunities as they relate 
to our employees, our customers, our supplier partners and 
the communities we serve.

• Establish a diversity council representing all business units 
for accountability and structure.

• Recruit, hire, develop, measure and retain a diverse 
workforce, leveraging a variety of resources to source talent.

• Connect and build relationships with community and/or 
professional diversity focused organizations. 

• Communicate our commitment to DEI internally and 
externally through various communication tools, including our 
monthly “Everyone Belongs” newsletter.

At Internova Travel Group, at the Director level, the Vice President 
level and above, 59% are female. We are also proud to have 
three WINiT by GBTA award winners (2019 and 2021) who are 
driving positive change for women in travel. In addition, our 
company holds a national WBE certification. 
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“One of our goals is to foster an environment that values and 
elevates voices from various backgrounds, cultures and 
experiences. But the journey to equity, inclusion and 
belonging will take all of us, coming together as one, to 
press forward. It’s everyone’s job. We all have a part to play in 
creating an inclusive workplace culture.” 

Kathy Christianson, PHR
Vice President, Human Resources

Head of Internova Travel Group’s DEI Council



Fair Operating 
Practices

Our fair operating practices apply to the ethical conduct in which we 
manage our relationships between our business divisions and our 
brands, between our company and government agencies, and 
among our clients, partners, suppliers, contractors, customers and 
competitors.

Key Initiatives:

• Anti-Bribery and Corruption: We are committed to doing 
business in an honest and ethical manner. Our company 
maintains a zero-tolerance approach to bribery and corruption 
and is committed to acting professionally, fairly and with integrity 
in all its business dealings and relationships.   

• Employee Training: We train our employees to avoid acts which 
might reflect adversely upon the integrity and reputation of our 
company. Each employee is trained on all applicable regulatory 
rules and policies, data handling policies and privacy policies.

• Conflict of Interest: We require all employees to avoid any 
conflict, or appearance of conflict, between their interests and 
those of the company, and to disclose promptly any actual or 
potential conflicts.

• Responsible Political Involvement: Our leaders and our 
employees work to help develop public policy and legislation 
that supports our business priorities. All contributions to advance 
public policy are aligned with our mission, vision and values.

• Internal Audits: Our company conducts regular audits to ensure 
we are doing business the right way. 
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The 
Environment

Corporations and individual travelers are increasingly prioritizing 
sustainable travel practices as part of their travel buying decisions. 

We understand that this will be a major competitive advantage for our 
industry and suppliers. At Internova Travel Group, we strive to 
implement meaningful initiatives and associate our businesses with 
organizations dedicated to reducing harmful impacts on the 
environment and supporting local resources. 

At our offices, we promote waste reduction, the conservation of water 
and energy, and movement towards a paperless workplace. We 
purchase sustainable recyclable supplies. Where possible, we seek out 
green building certifications for our larger commercial offices.  

We built our corporate headquarters and larger offices in state-of-the-
art energy-efficient and sustainable buildings with LEED Gold, ENERGY 
STAR, and/or Fitwel Rated 1-Star certifications.

Our offices are comprised of various ranges of square feet housed 
within commercial office buildings. We comply with all energy 
conservation and recycling programs required by our landlords and 
local municipalities, such as:

• Separating recyclables such as bottles, plastics and paper from 
other trash and food waste.

• Our office and IT equipment as well as our appliances are ENERGY 
STAR rated. Office equipment goes into sleep mode when inactive.
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Our Meetings & Events businesses pledge to educate our 
customers and suppliers on best practices to ensure destinations 
and communities we serve will grow and prosper for generations 
to come. We work with a comprehensive sustainability agenda 
and provide counsel to our clients on how their events can be 
more sustainable and environmentally friendly.

We are proud to work with suppliers with sustainability 
associations and certifications, such as:

• Travelife Sustainability Certification: An internationally 
recognized accommodation sustainability program. They 
provide certifications, auditing tools and resources for around 
1,500 members in over 50 countries, to improve their 
business’s environmental, financial and social impact.

• Argent Health and Safety: A market leader in providing 
healthy, safety, security and environmental risk management 
solutions unique to the travel, tourism and hospitality 
industries. 

• Albert: A project of the British Academy of Film and 
Television Arts (BAFTA), Albert is leading a charge against 
climate change, bringing the film and TV industries together 
to tackle environmental impact and inspire screen audiences 
to act for a sustainable future. 

• Our HVAC systems run on economizer during spring and 
fall months to conserve energy.

• Our offices have sensor-based lighting systems that call for 
lighting only in areas that are occupied as well as 
dimming/brightness based on ambient lighting from 
perimeter windows.

• Newer offices have sensors in restroom stalls and sinks to 
prevent water waste.

• We use recycled office products such as paper, toner, etc.

• We use environmentally friendly materials when 
constructing new space such as non-VOC paint as well as 
carpeting and other office interior products made without 
formaldehyde.

• We participate in building-wide seasonal “energy 
conservation day” and other sustainability initiatives.

For our travel advisors and agencies, we are inquiring and 
sourcing more with suppliers who are committed to 
sustainability goals. We offer eco-tourism options to clients. 
We also promote travel to destinations that focus on visitor 
growth and sustainable economic expansion.  
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Key Priorities:

• We offer carbon offset programs for our corporate 
and events clients to align with their sustainability goals 
and strategy. 

• We collaborate with Meetings & Events clients on a 
sustainability agenda to develop and produce more 
sustainable and environmentally-conscious events.  

• Our top air suppliers are undertaking multi-year efforts 
to meet carbon neutral status by reducing 
greenhouse gas emission. Older aircrafts, for 
example, will be retired and replaced with new ones 
with fuel-efficiency improvements and lower carbon 
emission.  

• Our big chain to small boutique hotel partners are 
implementing ‘Green Programs’ to minimize 
environmental footprints across their properties for 
their guests and event planners. These efforts include 
plastic-free events, water stations instead of bottles, 
paperless initiatives, energy and water conservation, 
discontinuation of individually-packaged bath 
amenities, vegan or vegetarian meal offerings, and use 
of seasonal, fresh, locally-sourced ingredients.  

• TAMS (Travel and Meeting Society): A collaborative, 
grassroots, independent society of business travel industry 
professionals driving the industry forward through collaboration 
and networking. Internova Travel Group is also a member of 
their sustainability committee. 

“As a company focused on, and sensitive to, our customers’ 
priorities, we are focused on not just being the leader in 
corporate travel management but ensuring that we uphold key 
principles of Corporate Social Responsibility. It’s not just about 
being good, but also doing good and equipping travelers with 
the right information to make informed buying decisions.

We have a big opportunity to affect how travel positively impacts 
our society and our communities, and we are committed to 
working with all stakeholders to maximize the benefits. 
Responsible global travel is a force for good and creates 
employment and wealth everywhere it occurs.”

Gabe Rizzi
President of Internova Travel Group



Consumer Care

We select products and services that support our clients’ needs, keeping 
traveler safety and efficiency in mind. Here are highlights of some of our 
innovative products and services in recent years.

Duty of Care: We believe we have the moral and legal responsibility for 
the health, safety and security of travelers, especially those traveling on 
behalf of their company. Our Duty of Care program enables our 
corporate travel managers to support their employees while they are 
traveling for business with alerts and efficient ways to change their travel 
plans when necessary.  

Book with Confidence: We launched a travel advisor program called 
“Book with Confidence,” which provides a library of health and safety 
related resources to assist travelers. The program also includes resources 
for advisors to share with their clients on what to do before, during and 
after their trip. 

Partnership with Exlog Global: Our company partners with global risk 
management and security firm Exlog Global to provide support to our 
clients with a 24-hour Travel Health & Safety Hotline pertaining to travel 
requirements and conditions worldwide.

Partnership with Sharecare and Forbes Travel Guide: In response to 
the Covid-19 Pandemic, Sharecare, a digital healthcare company, and 
Forbes Travel Guide validate the procedures and protocols at more than 
50,000 hotels booked through our systems. The dynamic solution helps 
the travel industry align on a common approach, consistent protocols, 
and an established system of health security for hotel properties. 
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Digital Health Pass Pilot Program: In a global initiative to 
enable safer air and cross-border travel, our executives 
piloted a digital health pass with CommonPass aimed at 
replacing quarantine with COVID-19 testing verification. 

Aviation Auditing: In our air charter business, we utilize 
independent aviation auditing firms with regard to safety 
standards. We are a certified Wyvern Broker, which 
demonstrates our dedication to passenger safety and 
business transparency. We also utilize ARGUS to vet the 
safety and experience of the carriers and flight crew.

Best-in-Class Products:

• Customized travel portal, a “one-stop-shop” for all things travel, 
including industry news, profile management, online booking 
tool access, travel policies, procedures, and more.

• Seamless integrations with industry-leading T&E booking and 
expense tools, capturing the entire trip life cycle from booking 
to expense and creating visibility for budget stakeholders.

• Custom online messaging empowers travelers to evaluate 
options and make informed decisions around carbon emissions, 
eco-friendly hotels, and destination health and safety. 

• Advanced tools for pre-trip approval, monitoring price 
reductions after booking and unused ticket management. 

• Next-generation mobile technology for managing trips in the 
palm of your hand to access destination health risk protocols, 
receive flight notifications, and chat with a “live” agent via text. 

• Benchmarking and market analytics creating greater insight 
and visibility of travel spend. 

• Market-leading travel and events emission management 
programs to support corporate certified carbon offset projects 
and CSR strategies.  
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Community 
Involvement

We care about the communities that we live in, work in and serve. We are 
committed to investing and helping improve the economic, social, and 
environmental impact. We believe in giving back through philanthropy, 
charity, and volunteering. 

Program Highlights: 

• Tzell & Protravel Foundation: Originally formed in 2012 to help victims 
of Hurricane Sandy, the Tzell and Protravel Foundation now provides 
funds, support and assistance to people and communities in need.

• Family Bonds Foundation: Family Bonds Foundation supports families, 
their children, and their communities who are experiencing hardships, 
especially those who work in the travel industry. 

• Feeding America: We proudly support Feeding America’s mission to 
advance change in America, ensuring equitable access to nutritious 
food for all. 

• Day of Giving: Every year, our employees, travel advisors and supplier 
partners come together to help end hunger by donating non-perishable 
food items, their time and money to hunger-related charities.

• Veterans in Travel Scholarship: Launched in May 2018, this partial 
scholarship is open to veterans of any U.S. or Canadian military branches 
and their spouses. It offers admission to Travel Leaders of Tomorrow's 
Virtual Campus. 

• Disaster Relief for Those in Need: Our employees and advisors have 
wholeheartedly donated to aid Australia in the wake of the recent 
wildfires and The Bahamas in the aftermath of Hurricane Dorian. 
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For more information regarding this report, please contact:
Elizabeth Gaerlan
Senior Vice President, Public Relations and Communications
egaerlan@Internova.com

© Copyright 2021. Internova Travel Group. All rights reserved. 
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